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DearMs. Dortch:

I amPrepaidServices- Vice Presidentfor AT&T Corp. (“AT&T”). I write on behalfofAT&T
to provideoverwhelmingevidenceofhowimportantthis proceedingis to peopleacross
America,whetherthey live in EagleButte,SouthDakota,on afarm in Kansas,in anapartment
in Newark,New Jerseyor on amilitary basein SouthCarolina. In addition, thereactionduring
thepastweekof prepaidcardusersto informationalmessagestheyarehearingon theircalls
furtherconfirmsthatAT&T’ senhancedprepaidcardserviceis an informationservice.

A ruling againstAT&T in thisproceedingthreatensgreatlyto increasethecostsof
providingenhancedprepaidcardservices.Thosecostswill haveto be passedon in higherrates
to prepaidcardusers,who aretheAmericansleastableto afford suchan increase.Heavyusers
ofprepaidphonecardsincludemembersofthemilitary, theelderly,membersofmanyethnic
groups,andmembersof manylow-incomegroups.

Theuseofprepaidcardsby themilitary, for example,is particularlytelling. Eachyear
AT&T prepaidcardssold on military basesto menandwomenin uniform areusedto placewell
over onebillion minutesof long distancecalls. This is how our soldiersstayin touchwith their
lovedones. Ask any family with amemberservingin Iraq how thosesoldierscall homeand
theywill tell you: with prepaidcards. This is equallytruefor thoseliving on military baseshere
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in theUnited States.TheAT&T prepaidcardssoldon basesarejust partofthemilitary story.
Eachmonth,oneof slargeretail customerssellsanother60 million minutesof AT&T
prepaidphonecardsthroughstoresthatarelocatedadjacentto military basesandwho servea
largely military-relatedcustomergroup.

AnothergroupofheavyAT&T prepaidcardusersaretheresidentsofrural America. For
example,prepaidcardsareusedby theresidentsofEagleButte, SouthDakota. This townhas
lessthan700 residents,amajority of whom areNativeAmericans.AT&T checkedits records
for prepaidcardcallsfrom telephonenumbersthatbeginwith 605-964-xxxx,which is Eagle
Butte. Duringthemonthof June2004,the citizensof EagleButte usedAT&T prepaidcardsto
place6289 long distancecalls,using32,426minutes. Thesecarduserspayaslittle as3 cents
perminutefor thesecallsusingAT&T prepaidcards. By comparison,if thesecalls areheldnot
to be informationservices,the intrastateaccesschargesalonethatmight be appliedto theselong
distancecallsin SouthDakotaaretypically 8 centsperminute.

Anothertelling examinationis to comparetheuseofAT&T prepaidcardsin a statelike
SouthDakotawith usein amoreurbanstate,suchasNewJersey.Lastyear,theresidentsof
SouthDakotapurchasedover70 million minutesof longdistancecallson AT&T prepaidcards.
Althoughprepaidcalling is alsocritical to manyresidentsofNew Jersey,GardenStateresidents
purchased117 million minutesof long distancecallslastyearon AT&T prepaidcards. Clearly,
for a givenpopulationbase,theusein arural statesuchasSouthDakotais muchheavier.

Prepaidcardusersarevery concernedaboutthepossibilityof newfeeson theircardsand
resultinghigherratesif theCommissiondeniesAT&T’s petition. Indeed,lastThursdayevening,
one ofthemaj or retailersofAT&T prepaidcardschangedtheinformationmessageon its AT&T
prepaidcards. Thenewmessagestated:

“The FederalCommunicationsCommissionis reviewingthe feesappliedto yourprepaid
cardcalls.Your currentrates,however,still apply. To tell the White Houseyouwant
prepaidcardratesto stay low, pleasecall 800-696-6322.”

Callsby customersto the800 numberin themessagewereforwardedby AT&T to theWhite
HouseCommentLine. On thenextday,Friday, theWhiteHouseCommentLine wasswamped
by callsfrom concernedusers.Therewerethousandsofcallsandcall attemptstrying to reach
theWhite House. Thecallscontinuedover theweekend,althoughtheCommentLine was
closed. On July 17 and ~ (through3:00 p.m. on Sunday)50,893prepaidcarduserstriedto
reachtheWhite Houseonthe 800numberplayedon theretailer’smessage.On Monday,July
19, thenumberof callerstrying to reachtheWhite Housein responseto the informational
messageon theirprepaidcardsescalated.Onthat day, through4:00p.m., therewere151,969
callsto the 800number,all trying to reachtheWhite House. Today(through1:00p.m.) there
havebeenanother102,180callerstrying to reachtheWhite Houseon this issue. Thetotal
numberof callersto theWhite HousesinceThursdayevening(through1:00p.m. today) is
335,018. ManyofthesecallerssuccessfullyreachedtheWhite House,butmanyothersheard
busysignalsbecausetheWhite HouseCommentLine couldnot handlethem.
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Many callerswho couldnotreachtheWhite HousecalledAT&T’s CustomerCare
number,askinghow theycouldreachtheWhite HouseortheFCC. Duringmanytimeperiods,
AT&T wasreceivingmorethan100 suchcallsan hour. Thesecallsshowahigh degreeofuser
involvement in responseto theprepaidcardinformationalmessage.It also demonstrateshow
importantprepaidphonecardsareto manyAmericans.

In short, thecarduserresponseto this informationalmessagehasbeenoverwhelming,
provingthattheservicetruly functionsasan informationservice. Callshavecomefrom all
states,from cities andrural areas,andfrom military bases.We urgetheCommissionto heedthe
requestfrom thesecallersandnot takeactionthatwould increasethecostsofservingthem.

Respectfullysubmitted,

Is! MarkP. Evans

Mark P. Evans

PrepaidServices— Vice President
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